
 

Job Title: Videographer 

Department/Location: Marketing 

Reporting To: Marketing Manager 

Purpose of Role: 
(Why does the role exist? 

A short sentence that captures 

this.) 

 
Responsible for conducting and supervising instructional and technical video 
production for the company websites and social media channels on a global 
scale. 

 

Key Accountabilities 

and Responsibilities: 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 To produce creative and accurate multimedia content for numerous 

platforms, including websites and social media channels. 

 To use storyboards, photography, animation and other creative 
techniques to fully engage the target audience. 

 To use motion graphics, animation and other creative techniques to fully 

engage the audience. 

 To contribute to all stages of the creative process, including 
conceptualisation, production, shooting and editing. 

 To create technical and instructional content with an eye towards 
efficiency and quality. 

 To shoot and edit instructional video content with an eye towards 
efficiency and quality. 

 To manage the implementation of subtitles provided by Elcometer offices 

and distributors which aid in the accessibility of content to a global 

audience. 

 To manage the tracking the performance of videos via analytics. 

 

 

Role Objectives & Measures  

 

Key Deliverables: 
 

Objectives which are SMART: 

Specific 

Measurable 

Achievable/Agreed 

Realistic 

Time-bound  

 

 All quarterly personal objectives are complete to a high standard within 
agreed timescales. 

 Video content is developed and approved within given timescales. 

 All research and analysis is completed accurately and in a timely manner. 

 Video subtitles are implemented accurately and communicated back to the 
relevant office or distributor in a timely manner. 

 

Performance 

Indicators: 
(Measures by which the 

individuals’ performance will be 

monitored and assessed) 

 
To develop an excellent understanding of marketing principles as well as a 
practical working knowledge of: 
 

 The company’s video production procedures so it is possible to create short-

form content independently that matches the quality and style of existing 

content. 

 The company’s product range and key products. 

 Creating content for a new product launch for both internal and external 

customers. 

 Adobe Premiere to edit videos in the style established by the company. 

 Adobe After Effects to amend and create basic motion graphics in-keeping 

with the established company style. 

 Adobe Photoshop to manipulate photography when required. 

 Adding subtitles to public videos. 

 YouTube Analytics for video and channel performance reporting. 

 Search engine optimisation and social media techniques. 

 Research and analysis skills. 

 



 

 

Person Specification 

 

 Essential Desirable 

Qualifications/Education 

& Training 

 

 

 

 Bachelor’s Degree in multimedia 
related discipline. (Film, design, 
computer science, advertising, art, 
music, or photography.) 

 
 
 

 

 A Level Grade B or above with 
a bias towards English or 
Business Studies.  

 GCSE Maths Grade B.  

 GCSE Science Grade B. 

Experience 

 

 

 
 

 

 Experience of using Adobe Creative 
Suite (minimum of Adobe Premiere, 
After Effects and Photoshop). 

 
 Experience of production and post-

production in a fast-paced, high 
volume, deadline-driven 
environment.  

 

 

Skills & Competencies 

 

 

 Strong filming and editing skills. 

 Excellent technical and 
organisational skills. 

 Strong creative vision and keen 
attention to detail. 

 Excellent verbal and written 
communication skills. 

 Ability to work with diverse teams, 
taking on and expanding new 
projects and tasks. 

 Excellent problem solving skills. 

 Ability to work to tight deadlines. 
 

 

Personal Attributes 

 

 

 Self-motivated, enthusiastic and 
tenacious. 

 Able to demonstrate and act upon 
own initiative. 

 Critical thinker, with the ability to 
make quick decisions. 

 Hands on approach. 

 Self-starter, comfortable working on 
own initiative. 
 

 

 


